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Course Introduction

This course provides advanced training in research methodologies, focusing on both quantitative and
gualitative approaches. It covers research design, data collection, data analysis, and the ethical
considerations involved in conducting research in the field of media and development communication.

Learning Outcomes

By the end of this course, students will be able to:

1. Design and implement rigorous research projects using advanced quantitative and qualitative
methods.

2. Analyze and interpret complex data sets to draw meaningful conclusions.

3. Address ethical issues and ensure the integrity and validity of research findings.

Course Content Assignments/Readings
1 The Role of Research Evidence in Development
Week 1-2 Communication

2 Research Questions and Sources of Evidence

Week 3 3 Quantitative Methods Design

Week 4 4 Qualitative Methods Design

Week 5 5 Mixed Methods Design

Week 6 6 Research Ethics and Sampling
7 Measurement and Analysis

V\fgk 8 Research Design Validity
9 Techniques of Data Analysis
10 Descriptive Statistics

Week 11 Non-Parametric Tests

10-13 12 Parametric Tests

13 Data Analysis and Application Statistics
14 Proposal Writing

\{\Alfilg 15 Report Writing
16 Referencing
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Teaching Learning Strategies

Class Discussion

Projects / Assignments

Group Presentations

Students led presentations
Thought Provoking Questions
Field Visits and Guest Speakers
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Assignments: Types and Number with Calendar

Assignments may include special reports, projects, class presentations, field work. The nature of
assignment will be decided by the teacher as per the requirements of the course.

Assessment
Sr. No. Elements Weightage Details
1. Midterm 35% Written Assessment at the mid-point of the semester.
Assessment
2. | Formative 25% Continuous  assessment includes: Classroom
Assessment participation, assignments, presentations, viva voce,
attitude and behavior, hands-on-activities, short tests,
projects, practical, reflections, readings, quizzes etc.
3. [ Final 40% Written Examination at the end of the semester. It is
Assessment mostly in the form of a test, but owing to the nature of
the course the teacher may assess their students based
on term paper, research proposal development, field
work and report writing etc.




